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ŴĬńĔĮĢŇĭńĨŇȮĬńĔėŇħ
ĬńĔĽĶƟŅĚĽĶĶėƢĬĺńĨĔĶĶĴŵ

.  

ŀńĨĸńĔļĦƢȮ&Identity)

ŴĬĺńĨĔĶĶĴĽĶƟŅĚĝŅĨŇ
ĶŅĝĴĚėĸīńĠĭŋĶňĽĶƟŅĚĬĺńĨĔĶĶĴŵ

ĮĶńĝĠŅȮ&Philosophy)

ŴĴľŅĺŇĪĵŅĸńĵĬńĔĮĢŇĭńĨŇ
ıńĥĬŅĬĺńĨĔĶŐĸŃĽĶƟŅĚĽĶĶėƢĬĺńĨĔĶĶĴŵ

ŏŀĔĸńĔļĦƢȮ&Uniqueness)

ŴĴŋƞĚĴńŗĬěńħĔŅĶĻŉĔļŅŐĸŃĺŇěńĵȮ
įĸŇĨĬĺńĨĔĶŐĸŃĬĺńĨĔĶĶĴĪňŗĪĶĚėŋĦėƞŅ
ĨƞŀŏĻĶļģĔŇěȮĽńĚėĴȮŐĸŃĽŇŗĚŐĺħĸƟŀĴȮ
ŏıŊŗŀĔŅĶıńĥĬŅĮĶŃŏĪĻŀĵƞŅĚĵńŗĚĵŊĬŵ

ĮĦŇīŅĬȮ&Determination)

ĬőĵĭŅĵŐĸŃĵŋĪīĻŅĽĨĶƢĔŅĶıńĥĬŅȮĴĪĶ,īńĠĭŋĶňȮĶŃĵŃĪňŗȮ0Ȯı,Ļ,0344+035.

RMUTT's Policy and Planning Division

ŴProfessional and teamworkŵ
ĪŜŅĚŅĬŀĵƞŅĚĴŊŀŀŅĝňıŐĸŃĴňėĺŅĴĽŅĴńėėň

.  

ĺńĥĬīĶĶĴŀĚėƢĔĶȮ
&Organization Culture)
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ėƞŅĬŇĵĴŀĚėƢĔĶȮ&Core Values)

ŴValue innovation Creatorŵ
ŏĮƦĬįŌƟĽĶƟŅĚĬĺńĨĔĶĶĴĪňŗĴňėŋĦėƞŅ

ĺńĥĬīĶĶĴŀĚėƢĔĶȮ&Organizational Culture)

ŴProfessional and teamworkŵ
ĪŜŅĚŅĬŀĵƞŅĚĴŊŀŀŅĝňıŐĸŃĴňėĺŅĴĽŅĴńėėň

ĔŅĶĪŜŅĚŅĬŏĮƦĬĪňĴ

ĔŅĶĴňĽƞĺĬĶƞĺĴŐĸŃĶńĭįŇħĝŀĭĔŅĶĽŊŗŀĽŅĶĪňŗĴňĮĶŃĽŇĪīŇĳŅı

(ȮĔŅĶĵŀĴĶńĭėĺŅĴŐĨĔĨƞŅĚ
(ȮĔŅĶĽĶƟŅĚĭĶĶĵŅĔŅĻĪňŗŀĭŀŋƞĬŐĸŃŏĮƦĬĔńĬŏŀĚ

V =  value I = Innovation C = Creator

ĴŋƞĚĽĶƟŅĚėŋĦėƞŅȮ
ĪŜŅĽŇŗĚĪňŗĴňĮĶŃőĵĝĬƢ
ŐĸŃĽƞĚįĸĔĶŃĪĭĪňŗħň
ĨƞŀįŌƟŀŊŗĬ

ĴŋƞĚĽĶƟŅĚĬĺńĨĔĶĶĴ
ŒĝƟĕƟŀĴŌĸŐĸŃėĺŅĴĶŌƟ
ĪňŗĴňŀĵŌƞŏıŊŗŀĽĶƟŅĚĽŇŗĚŒľĴƞȮŕ
ĪňŗŏĔŇħĮĶŃőĵĝĬƢ
ėĺĭėŌƞĔńĭĔŅĶŏĶňĵĬĶŌƟŐĸŃ
ıńĥĬŅŀĵƞŅĚĨƞŀŏĬŊŗŀĚ

ĴŋƞĚĽĶƟŅĚĽĶĶėƢȮĔĸƟŅŏĽĬŀ
ŐĬĺėŇħŒľĴƞȮŕȮĔĸƟŅĪŜŅĽŇŗĚŒľĴƞȮŕȮ
œĴƞĔĸńĺĪňŗěŃĸƟĴŏľĸĺȮ
ĴŀĚŏĮƦĬőŀĔŅĽŒĬĔŅĶŏĶňĵĬĶŌƟ
ŐĸŃŒĝƟŏĮƦĬŐĶĚįĸńĔħńĬ
ŒĬĔŅĶıńĥĬŅėĶńŘĚĨƞŀœĮ

(ȮĔŅĶŐĭƞĚĮƤĬėĺŅĴĶŌƟŐĸŃĮĶŃĽĭĔŅĶĦƢ
Ȯ(ȮĔŅĶŏėŅĶıėĺŅĴėŇħŏľŖĬĞŉŗĚĔńĬŐĸŃĔńĬ
Ȯ(ȮĔŅĶĪŜŅĚŅĬĶƞĺĴĔńĬŀĵƞŅĚĶŅĭĶŊŗĬ

(ȮĔŅĶĽŊŗŀĽŅĶŀĵƞŅĚŏĮƕħŏįĵŐĸŃĨĶĚœĮĨĶĚĴŅ
Ȯ(ȮĔŅĶĲƤĚŀĵƞŅĚĨńŘĚŒě
Ȯ(ȮĔŅĶŒľƟĕƟŀŏĽĬŀŐĬŃŀĵƞŅĚĽĶƟŅĚĽĶĶėƢ

(ȮĔŅĶĴňĽƞĺĬĶƞĺĴŒĬĔŅĶĨńħĽŇĬŒě
Ȯ(ȮĔŅĶĶńĭįŇħĝŀĭĨƞŀĚŅĬĪňŗœħƟĶńĭĴŀĭľĴŅĵ
Ȯ(ȮĔŅĶĴňĽƞĺĬĶƞĺĴŒĬĔŅĶıńĥĬŅŀĚėƢĔĶ

ĔŅĶĵŀĴĶńĭŐĸŃėĺŅĴŏĕƟŅŒě

(ȮĔŅĶĶƞĺĴĔńĬĵŇĬħňŒĬėĺŅĴĽŜŅŏĶŖě
(ȮĔŅĶŒľƟĶŅĚĺńĸŐĸŃĔŅĶĵĔĵƞŀĚ

ĔŅĶŏĜĸŇĴĜĸŀĚėĺŅĴĽŜŅŏĶŖěĶƞĺĴĔńĬ

ĔŅĶĪŜŅĚŅĬŀĵƞŅĚĴŊŀŀŅĝňı

(ȮĴňėĺŅĴĶŌƟŐĸŃĪńĔļŃĪňŗŏľĴŅŃĽĴĔńĭĚŅĬĕŀĚĨĬ
Ȯ(ȮŏĶňĵĬĶŌƟŐĸŃıńĥĬŅĨĬŏŀĚŀĵŌƞŏĽĴŀ
Ȯ(ȮĨńħĽŇĬŒěŐĸŃŐĔƟĮƤĠľŅœħƟŀĵƞŅĚŏľĴŅŃĽĴ
Ȯ(ȮĴňĪńĻĬėĨŇĪňŗħňĨƞŀĔŅĶĪŜŅĚŅĬ
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Dfq`¡S,|ZbtaY|JsGAdawVW/Dfq`V,qVqa|JsGAdawVW/

Strategic Advantage : SAStrategic Challenge : SC Threat : Th

_qfoDwADq` ~lAqi|JsGAdawVW/

Strategic Opportunity : SOp

SC1 8ȮȮĔŅĶıńĥĬŅľĸńĔĽŌĨĶȮĽĶƟŅĚĬĺńĨĔĶĶĴ
ĪŅĚĔŅĶĻŉĔļŅľĶŊŀĶŌĮŐĭĭĔŅĶŏĶňĵĬ
ĔŅĶĽŀĬĶŌĮŐĭĭŒľĴƞȮĪňŏľĴŅŃĽĴĔńĭ
ėĺŅĴĨƟŀĚĔŅĶĕŀĚįŌƟŏĶňĵĬŒŀĬŅėĨŐĸŃ
ĶŀĚĶńĭĔŅĶĻŉĔļŅĨĸŀħĝňĺŇĨȮĪŋĔĝƞĺĚĺńĵ

SC2Ȯ8ȮĔŅĶĺŇěńĵĽĶƟŅĚĬĺńĨĔĶĶĴȮĨŀĭőěĪĵƢ
ŐĔƟœĕĮƤĠľŅĳŅėĮĶŃĔŀĭĔŅĶ-Ĩƞŀĵŀħ
ĚŅĬĺŇěńĵœĮĽŌƞŏĝŇĚıŅĦŇĝĵƢ

SC3Ȯ8ȮȮĽĶƟŅĚėĺŅĴŏĕƟĴŐĕŖĚŐĔƞĝŋĴĝĬ-
ĵĔĶŃħńĭȮStartupȮ

SC4Ȯ8ȮĔŅĶĭĶŇľŅĶěńħĔŅĶĶŀĚĶńĭ
ĔŅĶŏĮĸňŗĵĬŐĮĸĚħƟŅĬŏĪėőĬőĸĵňħŇěŇĪńĸ

SC5Ȯ8ȮĔŅĶŏıŇŗĴėĺŅĴŏĕƟĴŐĕŖĚŐĸŃėĺŅĴĴńŗĬėĚȮ
ĪŅĚĔŅĶŏĚŇĬĕŀĚĴľŅĺŇĪĵŅĸńĵ

SC6 8ȮĔŅĶĭĶŇľŅĶŐĸŃıńĥĬŅĪĶńıĵŅĔĶĭŋėėĸ
ŀĵƞŅĚĴňĮĶŃĽŇĪīŇĳŅıȮĶŀĚĶńĭĭĶŇĭĪ
ĔŅĶŏĮĸňŗĵĬŐĮĸĚĕŀĚőĸĔŒĬĮƤěěŋĭńĬ
ŐĸŃŀĬŅėĨ

SC7Ȯ8ȮĔŅĶħŜŅŏĬŇĬĔŅĶĪŋĔĳŅĶĔŇěĨŅĴ
ĴŅĨĶģŅĬĽŅĔĸŏıŊŗŀĶŀĚĶńĭěńħŀńĬħńĭ
ĴľŅĺŇĪĵŅĸńĵĶŃħńĭĬŅĬŅĝŅĨŇ

Th1 8ĔŅĶŏĮĸňŗĵĬŐĮĸĚőėĶĚĽĶƟŅĚĮĶŃĝŅĔĶ
ĴňŐĬĺőĬƟĴįŌƟĽŌĚŀŅĵŋŏıŇŗĴĕŉŘĬȮěŜŅĬĺĬĬńĔŏĶňĵĬ
ĪňŗŀĵŌƞŒĬĺńĵŏĶňĵĬĴňŐĬĺőĬƟĴĸħĸĚŀĵƞŅĚ
ĨƞŀŏĬŊŗŀĚȮȮĽƞĚįĸĔĶŃĪĭĨƞŀĔŅĶŐĕƞĚĕńĬ
ŒĬĔŅĶĶńĭĬńĔĻŉĔļŅȮĔŅĶěńħĔŅĶŏĶňĵĬ
ĔŅĶĽŀĬȮĔŅĶěńħľĸńĔĽŌĨĶȮĔŅĶĭĶŇľŅĶ
ěńħĔŅĶĪĶńıĵŅĔĶŐĸŃĔŅĶŏĚŇĬŏıŊŗŀŒľƟŏĔŇħ
ĮĶŃĽŇĪīŇĳŅıĽŌĚĽŋħ

Th2 8ȮTechnology DisruptionȮėĺŅĴĔƟŅĺľĬƟŅ
ĪŅĚŏĪėőĬőĸĵňŐĸŃĬĺńĨĔĶĶĴıĸŇĔőĜĴȮ
ĪŜŅŒľƟĴľŅĺŇĪĵŅĸńĵĨƟŀĚĸĚĪŋĬŒĬĔŅĶěńħľŅ
ĺńĽħŋȮŀŋĮĔĶĦƢȮĔŅĶĽĶƟŅĚŏėĶŊŀĕƞŅĵĶƞĺĴĔńĭ
ĽĩŅĬĮĶŃĔŀĭĔŅĶȮŏıŊŗŀĵĔĶŃħńĭĔŅĶ
ěńħĔŅĶŏĶňĵĬĔŅĶĽŀĬŒľƟĽŅĴŅĶĩįĸŇĨ
ĔŜŅĸńĚėĬĪńĔļŃĽŌĚȮĴňėĺŅĴĽŀħėĸƟŀĚ
ĶŃľĺƞŅĚĪńĔļŃŐĶĚĚŅĬĔńĭĪńĔļŃĪňŗĨƟŀĚ
ŒĝƟŒĬĔŅĶĪŜŅĚŅĬŒĬŀĬŅėĨȮ

Th3 8ȮĚĭĮĶŃĴŅĦěŅĔĳŅėĶńģĸħĸĚȮ
ĔŅĶěńħĽĶĶĚĭĮĶŃĴŅĦŒľƟĴľŅĺŇĪĵŅĸńĵ
ĴňŏĚŊŗŀĬœĕŐĸŃĕƟŀěŜŅĔńħĴŅĔĵŇŗĚĕŉŘĬ

SA1 8ȮȮľĸńĔĽŌĨĶŏĬƟĬĔŅĶĮĢŇĭńĨŇŒľƟŏĔŇħĽĴĶĶĩĬŃȮ
ĨŅĴĴŅĨĶģŅĬĽŅĔĸȮĴňĔŅĶěńħĔŅĶŏĶňĵĬ
ĔŅĶĽŀĬŐĭĭĭŌĶĦŅĔŅĶĶƞĺĴĔńĭĳŅėĮĶŃĔŀĭĔŅĶ
ĞŉŗĚœħƟĶńĭĔŅĶĵŀĴĶńĭěŅĔŀĚėƢĔĶľĶŊŀľĬƞĺĵĚŅĬ
ĳŅĵĬŀĔ

SA2 8ȮȮĴňĔŅĶĭƞĴŏıŅŃĮĸŌĔİƤĚŐĬĺėŇħĔŅĶŏĮƦĬ
įŌƟĮĶŃĔŀĭĔŅĶȮěńħŀĭĶĴȮŒľƟėĺŅĴĶŌƟŒĬĔŅĶ
ĮĶŃĔŀĭīŋĶĔŇěȮőħĵĴňľĬƞĺĵĭƞĴŏıŅŃĺŇĽŅľĔŇěȮ
&UBI'ȮŐĸŃĻŌĬĵƢȮCOE ĽĶƟŅĚőŀĔŅĽŒľƟĬńĔĻŉĔļŅ
ĽŅĴŅĶĩŏĮƦĬŏěƟŅĕŀĚīŋĶĔŇěħƟĺĵĨĬŏŀĚ

SA3 8ȮȮĴňĳŅėňŏėĶŊŀĕƞŅĵĪňŗŏĕƟĴŐĕŖĚȮ&Consortium'Ȯ
ĪńŘĚĳŅėĶńģȮŏŀĔĝĬȮĳŅėĮĶŃĔŀĭĔŅĶŐĸŃ
ĽĩŅĭńĬĔŅĶĻŉĔļŅŒĬĮĶŃŏĪĻŐĸŃĨƞŅĚĮĶŃŏĪĻ

SA4 8ȮȮĴňĚŅĬĺŇěńĵȮŏĪėőĬőĸĵňıĶƟŀĴŒĝƟȮĬĺńĨĔĶĶĴȮ
ŐĸŃĔŅĶĭĶŇĔŅĶĺŇĝŅĔŅĶȮĪňŗĴŋƞĚŏĮƚŅĨŀĭőěĪĵƢ
ŐĸŃŐĔƟœĕĮƤĠľŅĕŀĚĳŅėĮĶŃĔŀĭĔŅĶȮĽńĚėĴȮ
ŐĸŃĝŋĴĝĬ

SA5 8ȮȮĴňĔŅĶĽƞĚŏĽĶŇĴŐĸŃıńĥĬŅĭŋėĸŅĔĶŀĵƞŅĚĨƞŀŏĬŊŗŀĚ
ĪŜŅŒľƟĭŋėĸŅĔĶĴňėĺŅĴĶŌƟȮĮĶŃĽĭĔŅĶĦƢŏĝŇĚĸŉĔȮ
ŐĸŃėĺŅĴŏĝňŗĵĺĝŅĠŒĬĽŅĕŅĺŇĝŅĝňıȮŏĮƦĬĪňŗ
ĵŀĴĶńĭŒĬĶŃħńĭĝŅĨŇŐĸŃĬŅĬŅĝŅĨŇ

SOp1Ȯ8ȮȮĽĶƟŅĚľĸńĔĽŌĨĶĪňŗŏĮƦĬĔŅĶŏĶňĵĬĶŌƟŐĭĭȮ
Experiential Learning ŏĝƞĬȮCWIE, ĽľĔŇěĻŉĔļŅ, 
ĭńĦĤŇĨıńĬīŋƢŒľĴƞȮľĸńĔĽŌĨĶĪňŗŀŀĔŐĭĭŐĸŃěńħ
ĔŅĶĻŉĔļŅĶŌĮŐĭĭŒľĴƞȮŏĝƞĬȮľĸńĔĽŌĨĶȮSandboxȮ-Ȯ
Premium CourseȮȮľĸńĔĽŌĨĶĬŅĬŅĝŅĨŇȮŏĝƞĬȮ
English for International Professions

SOp2Ȯ8ȮĬŜŅĚŅĬĺŇěńĵĬĺńĨĔĶĶĴħƟŅĬĺńĽħŋĻŅĽĨĶƢȮħŇěŇĪńĸȮ
ıĸńĚĚŅĬŐĸŃĽŇŗĚŐĺħĸƟŀĴȮŐĸŃŀŅľŅĶȮ
œĮŒĝƟĮĶŃőĵĝĬƢȮŏĔŇħįĸĔĶŃĪĭŏĝŇĚĭĺĔ
ħƟŅĬŏĻĶļģĔŇěȮ

SOp3Ȯ8ȮĭĶŇĔŅĶĺŇĝŅĔŅĶħƟŅĬĺŇĪĵŅĻŅĽĨĶƢŐĸŃŏĪėőĬőĸĵňȮ
ŏĔļĨĶŀŅľŅĶȮŐĸŃĻŇĸĮŃĽĶƟŅĚĽĶĶėƢȮȮőħĵŀĭĶĴȮ
ŏıŊŗŀıńĥĬŅĔŜŅĸńĚėĬŀŋĨĽŅľĔĶĶĴŏĮƚŅľĴŅĵȮEECȮ-Ȯ
Startup

SOp4Ȯ8ȮȮĽĶƟŅĚėĺŅĴĶƞĺĴĴŊŀĔńĭĳŅėňŏėĶŊŀĕƞŅĵ
ĪńŘĚŒĬ-ĨƞŅĚĮĶŃŏĪĻ

SOp5Ȯ8ȮȮĭĶŇľŅĶěńħĔŅĶħƟĺĵĬĺńĨĔĶĶĴĪňŗĪńĬĽĴńĵȮėĸƞŀĚĨńĺȮ
ıĶƟŀĴĶńĭĔŅĶŏĮĸňŗĵĬŐĮĸĚĳŅĵĬŀĔȮ
ŏĝƞĬȮĭĶŇľŅĶěńħĔŅĶĪŅĚĔŅĶŏĚŇĬȮőħĵŒĝƟĶŃĭĭȮERP 

SOp6Ȯ8ȮıńĥĬŅĴľŅĺŇĪĵŅĸńĵŒľƟĽŀħėĸƟŀĚŏĔĦĤƢĮĶŃŏĴŇĬ-
ěńħŀńĬħńĭĴľŅĺŇĪĵŅĸńĵĶŃħńĭĝŅĨŇ-ĬŅĬŅĝŅĨŇ

YbsYV|JsGAdawVW/ ãStrategic Context)
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ҬҥҺҝҢҴҠҥҩңҗҳҩҌҷӮҩҳҖҗҴңқӀҤҜҴҤҿҧҲҤҺҙҚҪҴҬҗҥӨ ңҙҥ.ҚҳҏҜҺҥҷ 
ҝҥҲҊӋҴҝҷ҉ҜҝҥҲңҴҕ Ҡ.Ҫ.2569

ҝҥҲҾҖӅқҤҺҙҚҪҴҬҗҥӨ OKR KPI ҥҩң

ҝҥҲҾҖӅқҤҺҙҚҪҴҬҗҥӨҙҷӆ 1 :

Learning to be Innovator :  ҃ҴҥҾҥҷҤқҥһӥҬһӤ҃ҴҥҾҝӅққҩҳҗ҃ ҥ

3 18 21

ҝҥҲҾҖӅқҤҺҙҚҪҴҬҗҥӨҙҷӆ 2: 

Research for Innovation : ҃ҴҥҩҶҊҳҤҾҠҹӆүҬҥӥҴ҉Ҭҥҥ҆Өқҩҳҗ҃ҥҥң

5 9 14

ҝҥҲҾҖӅқҤҺҙҚҪҴҬҗҥӨҙҷӆ 3 : Social and Culture Enhance by Innovation : 

҃ҴҥҜҥҶ҃ҴҥҩҶҌҴ҃ҴҥҿҧҲҾҠҶӆң҆Һҕ҆ӤҴҖӥҴқҪҶҧҝҩҳҔқҚҥҥңҖӥҩҤқҩҳҗ҃ҥҥң

5 4 9

ҝҥҲҾҖӅқҤҺҙҚҪҴҬҗҥӨҙҷӆ 4 : 

Innovative Management : ҃ҴҥҜҥҶҭҴҥҊҳҖ҃ҴҥҖӥҩҤқҩҳҗ҃ҥҥң

4 12 16

ҥҩң 17 43 60

RMU

RMUTT's Policy and Planning Division
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Ҿ҃ҕғӨ̓ҩҴңҬӋҴҾҥӅҊ҄ ү҉Ҟҧ҃ ҴҥҖӋҴҾқҶқ҉Ҵқ OKR ҿҧҲ KPI

ҥӥүҤҧҲ

40-69
қӥүҤ҃ҩӤҴҥӥүҤҧҲ

40

қӥүҤ҃ҩӤҴҥӥүҤҧҲ

70

ҥӥүҤҧҲ

70-89

ҥӥүҤҧҲ

70
Ҹ҄Ӯқӂҝ

ҥӥүҤҧҲ

90
Ҹ҄Ӯқӂҝ

RMU

RMUTT's Policy and Planning Division
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10

ҬҥҺҝҞҧ҃ ҴҥҖӋҴҾқҶқ҉ҴқҢҴҠҥҩңҗҳҩҌҷӮҩҳҖ
ӂҗҥңҴҬ 1/2569 (ҥҲҭҩӤҴ҉ҩҳқҙҷӆ 1 җҺҧҴ҆ң 2568 ï 31 ҚҳқҩҴ҆ң 2568) 

ңҭҴҩҶҙҤҴҧҳҤҾҙ҆ӀқӀҧҤҷҥҴҌң҉҆ҧҚҳҏҜҺҥҷ
 

ҥҲҖҳҜ̓ҩҴңҬӋҴҾҥӅҊ Ϸ 40-69% Ϸ

ҝҥҲҾҖӅқҤҺҙҚҪҴҬҗҥӨҙҷӆ 1 3 0 1

ҝҥҲҾҖӅқҤҺҙҚҪҴҬҗҥӨҙҷӆ 2 0 0 4

ҝҥҲҾҖӅқҤҺҙҚҪҴҬҗҥӨҙҷӆ3 0 0 5

ҝҥҲҾҖӅқҤҺҙҚҪҴҬҗҥӨҙҷӆ4 0 0 4

ҥҩңҊӋҴқҩқҗҳҩҌҷӮҩҳҖ 3 0 14

ҥҲҖҳҜ̓ҩҴңҬӋҴҾҥӅҊ қӤҴҠүӁҊ҃ӥҴҩҭқӥҴ
҆ҩҥ
ҠҳҔқҴ

ҝҥҲҾҖӅқҤҺҙҚҪҴҬҗҥӨҙҷӆ 1 3 2 17

ҝҥҲҾҖӅқҤҺҙҚҪҴҬҗҥӨҙҷӆ 2 3 1 9

ҝҥҲҾҖӅқҤҺҙҚҪҴҬҗҥӨҙҷӆ3 1 0 8

ҝҥҲҾҖӅқҤҺҙҚҪҴҬҗҥӨҙҷӆ4 1 3 12

ҥҩңҊӋҴқҩқҗҳҩҌҷӮҩҳҖ 8 6 46

ҢҴҠҥҩң

RMU
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nҥҲҖҳҜ̓ҩҴңҬӋҴҾҥӅҊ Ϸ 70-89% Ϸ

ҝҥҲҾҖӅқҤҺҙҚҪҴҬҗҥӨҙҷӆ 1 0 2 16

ҝҥҲҾҖӅқҤҺҙҚҪҴҬҗҥӨҙҷӆ 2 3 1 5 

ҝҥҲҾҖӅқҤҺҙҚҪҴҬҗҥӨҙҷӆ3 1 0 3

ҝҥҲҾҖӅқҤҺҙҚҪҴҬҗҥӨҙҷӆ4 1 3 8

ҥҩңҊӋҴқҩқҗҳҩҌҷӮҩҳҖ 5 6 32

KPI

82.35 % 74.42%

17.65 %

13.95 %

11.63 %

76.67%

13.33 %

10.00 %
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Ҟҧ҃ҴҥҩҶҾ҆ҥҴҲҭӨҗӋҴҿҭқӤ҉҃ҴҥҖӋҴҾқҶқ҉ҴқҗҴңқӀҤҜҴҤҿҧҲҤҺҙҚҪҴҬҗҥӨ ҝҥҲҊӋҴҝҷ҉ҜҝҥҲңҴҕ Ҡ.Ҫ.2569

ӂҗҥңҴҬ 1 /2569 (ҥҲҭҩӤҴ҉ҩҳқҙҷӆ 1 җҺҧҴ҆ң 2568 ï 31 ҚҳқҩҴ҆ң 2568) 

ңҭҴҩҶҙҤҴҧҳҤҾҙ҆ӀқӀҧҤҷҥҴҌң҉҆ҧҚҳҏҜҺҥҷ

11RMUTT's Policy and Planning Division ҄ӥүңһҧ ҕ ҩҳқҙҷӆ 30 ң҃ҥҴ҆ң  2569
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Î җҳҩҌҷӮҩҳҖ Reinventing University (Ҟҧ҃ҴҥҖӋҴҾқҶқ҉Ҵқ /ҿҞқ҃ҴҥҖӋҴҾқҶқ҉Ҵқ )

ҝҥҲҾҖӅқҤҺҙҚҪҴҬҗҥӨҙҷӆ 1: Learning to be Innovator :  ҃ҴҥҾҥҷҤқҥһӥҬһӤ҃ҴҥҾҝӅққҩҳҗ҃ ҥ

2,ĶƟŀĵĸŃįŌƟĽŜŅŏĶŖěĔŅĶĻŉĔļŅĶŃħńĭĮĶŇĠĠŅĨĶňȮ
œħƟĶńĭįĸĨŀĭŐĪĬŏĜĸňŗĵ/,3ȮŏĪƞŅȮĕŀĚŏĚŇĬŏħŊŀĬ

ĴŅĨĶģŅĬ&/1,14-/5'

2,(ĶƟŀĵĸŃĬńĔĻŉĔļŅŐĸŃĭńĦĤŇĨȮŏĮƦĬįŌƟĮĶŃĔŀĭĔŅĶȮ
&Student and Graduate Entrepreneur) 

(ĭńĦĤŇĨȮ3ȮĮƖȮĵƟŀĬľĸńĚ'Ȯ&/.,//-13'

2567 0346
ĶƟŀĵĸŃ9.44 //,/0

ėĬ 274 104

ĬĻ,ĴňĚŅĬĪŜŅĪńŘĚľĴħ2,9030*710

2564 2565 2566 2567 0346
ĶƟŀĵĸŃ8.27 8.43 9.71 10.30 /.,.4

ėĬ 2,107 2,148 2,285 2,392 0*2/3
ĬĻ,ĪŋĔĝńŘĬĮƖȮ
ĪŋĔĶŃħńĭĔĻ,

03*26203*26.01*31201*00702*..5

/,ĶƟŀĵĸŃįŌƟĽŜŅŏĶŖěĔŅĶĻŉĔļŅĶŃħńĭĮĶŇĠĠŅĨĶň
œħƟĪŜŅĚŅĬŒĬĔĸŋƞĴŀŋĨĽŅľĔĶĶĴŏĮƚŅľĴŅĵȮ&5.,52-63'

2566 2567 0346
ĶƟŀĵĸŃ83.37 61.52 62,.2

ėĬ 2,842 1,786 0*242

ĬĻ,ĴňĚŅĬĪŜŅĪńŘĚľĴħ1*2.72,903 0*710

1,ĶƟŀĵĸŃįŌƟĽŜŅŏĶŖěĔŅĶĻŉĔļŅĶŃħńĭĮĶŇĠĠŅĨĶň
œħƟĶńĭįĸĨŀĭŐĪĬŏĔŇĬŏĔĦĤƢĴŅĨĶģŅĬȮ&27,45-3.'

2564 0346
ĶƟŀĵĸŃ56,31 NA

ėĬ 0*455NA

ĬĻ,ĴňĚŅĬĪŜŅĪńŘĚľĴħ1,2.7NA

2.15

4.18

4.93

0.67
0.00

1.00

2.00

3.00

4.00

5.00

1

24

2

3
4
5

1
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0.12

0.00

4.38

0.00
0.00
0.52

2.34
1.45

0.76
0.62

0.02
0.20

0.00
3.24

2.11
1.00

1.00
0.00

0.00

1.00

2.00

3.00

4.00

5.00

.,..

2,16

.,..

.,..

.,30

0,12

/,23

.,54.,.0

.,0.

.,..

1,02

0,//

/,..

/,..

.,..

2

3
4
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Î җҳҩҌҷӮҩҳҖ Reinventing University 

ҝҥҲҾҖӅқҤҺҙҚҪҴҬҗҥӨҙҷӆ 1: Learning to be Innovator :  ҃ҴҥҾҥҷҤқҥһӥҬһӤ҃ҴҥҾҝӅққҩҳҗ҃ ҥ

1. ĶƟŀĵĸŃĬńĔĻŉĔļŅĴňįĸĽŀĭĽĴĶĶĩĬŃȮ
ĨŅĴĴŅĨĶģŅĬĶŃħńĭĝŅĨŇľĶŊŀĬŅĬŅĝŅĨŇȮ&.,26-0.'

RMUTT's Policy and Planning Division

/1(ĶƟŀĵĸŃĬńĔĻŉĔļŅľĶŊŀĭńĦĤŇĨœħƟĶńĭĶŅĚĺńĸ
ħƟŅĬįŌƟĮĶŃĔŀĭĔŅĶȮ&Startup Awards)Ȯ&Ȯ.-5'

/3,ȮěŜŅĬĺĬįŌƟŏĶňĵĬŒĬľĸńĔĽŌĨĶīĬŅėŅĶľĬƞĺĵĔŇĨ
&Credit Bank) &620-2,00.'

3,ȮĶƟŀĵĸŃĬńĔĻŉĔļŅĴňįĸĔŅĶĪħĽŀĭĳŅļŅŀńĚĔķļĨŅĴ
ĴŅĨĶģŅĬĽŅĔĸȮľĶŊŀŏĪňĵĭŏĪƞŅȮTOEIC 23.ȮĕŉŘĬœĮȮ&+4.,32-30'

4,ȮĶƟŀĵĸŃĬńĔĻŉĔļŅľĸńĔĽŌĨĶĬŅĬŅĝŅĨŇŐĸŃľĸńĔĽŌĨĶĳŅļŅŀńĚĔķļȮ
ĴňįĸĔŅĶĪħĽŀĭĳŅļŅŀńĚĔķļĨŅĴĴŅĨĶģŅĬĽŅĔĸľĶŊŀŏĪňĵĭŏĪƞŅȮ
TOEIC 33.ȮĕŉŘĬœĮȮ&1.,7.-60'

/.,ľĸńĔĽŌĨĶŏĶňĵĬĶƞĺĴĔńĭĳŅėĮĶŃĔŀĭĔŅĶȮ&TM/3, CWIE,ȮPremium Course, etc.) &7,1./13'

10,ȮĬńĔĻŉĔļŅŏĕƟŅĽŌƞĔĶŃĭĺĬĔŅĶĭƞĴŏıŅŃŏĨĶňĵĴėĺŅĴıĶƟŀĴ
ŏĮƦĬįŌƟĮĶŃĔŀĭĔŅĶ(017-2,00.'

2,ȮĶƟŀĵĸŃĭńĦĤŇĨĪňŗĽŀĭįƞŅĬĴŅĨĶģŅĬĕŀĚĽĳŅĺŇĝŅĝňı&.-7.'

4,ȮĶƟŀĵĸŃĬńĔĻŉĔļŅĴňĻńĔĵĳŅıŒĬĔŅĶŒĝƟŏĪėőĬőĸĵňĽŅĶĽĬŏĪĻȮĽŀħėĸƟŀĚ
ĔńĭĴŅĨĶģŅĬĺŇĝŅĝňıȮŏĝƞĬȮBIM, SAP, SPSS, Adobe ŏĮƦĬĨƟĬ&./80'

/2,ȮĶƟŀĵĸŃĬĺńĨĔĶĶĴĕŀĚįŌƟŏĶňĵĬȮĪňŗĩŌĔĬŜŅœĮŒĝƟĮĶŃőĵĝĬƢ
ŏĔŇħĔŅĶĽĶƟŅĚėŋĦėƞŅȮľĶŊŀĴŌĸėƞŅŏĝŇĚıŅĦŇĝĵƢȮľĶŊŀœħƟĶńĭ
ĶŅĚĺńĸŒĬĶŃħńĭĝŅĨŇȮľĶŊŀĬŅĬŅĝŅĨŇȮ&4,26-/0)

1/,Ȯ(ĶƟŀĵĸŃľĸńĔĽŌĨĶ-őĮĶŐĔĶĴŏĜıŅŃĪňŗŒĝƟŏĪėőĬőĸĵň-
ĬĺńĨĔĶĶĴŏıŊŗŀıńĥĬŅėĺŅĴŏĮƦĬįŌƟĮĶŃĔŀĭĔŅĶȮ&/,/4-80'

(Ҟҧ҃ҴҥҖӋҴҾқҶқ҉Ҵқ/ҿҞқ҃ҴҥҖӋҴҾқҶқ҉Ҵқ )

5.ĬńĔĻŉĔļŅĪňŗĴňįĸĔŅĶŏĶňĵĬŒĬĺŇĝŅĳŅļŅŀŊŗĬȮŕȮȮ&/*012/1,50.'

7,ȮĶƟŀĵĸŃľĸńĔĽŌĨĶĪňŗĴňĶŅĵĺŇĝŅȮȮľĶŊŀőėĶĚĚŅĬȮľĶŊŀĔŇěĶĶĴȮ
ĪňŗėĺŅĴĽŀħėĸƟŀĚĔńĭŏĮƚŅľĴŅĵĔŅĶıńĥĬŅŀĵƞŅĚȮ&/3,/0-100'

6,ȮĶƟŀĵĸŃľĸńĔĽŌĨĶĪňŗĴňĶŅĵĺŇĝŅȮľĶŊŀőėĶĚĚŅĬȮľĶŊŀĔŇěĶĶĴȮ
ĪňŗĪŜŅŒľƟįŌƟŏĶňĵĬĴňėĺŅĴŏĕƟŅŒěȮĴňĪńĔļŃȮŐĸŃĽŅĴŅĶĩĬŜŅȮAIȮœĮŒĝƟ
ĮĶŃőĵĝĬƢȮ&07,.5-100'

/4,ȮĶŃħńĭėĺŅĴĽŜŅŏĶŖěĕŀĚĔŅĶěńħĨńŘĚĽŜŅĬńĔěńħĔŅĶĻŉĔļŅĪńŗĺœĮȮ
&General Education (Gen Ed))Ȯ&/-5'

/5,ȮĶŃħńĭėĺŅĴĽŜŅŏĶŖěĕŀĚĔŅĶěńħĨńŘĚĽĩŅĭńĬĳŅļŅȮ&/-5'

13

3,ȮĶƟŀĵĸŃĕŀĚĬńĔĻŉĔļŅİƗĔĮĶŃĽĭĔŅĶĦƢŒĬĨƞŅĚĮĶŃŏĪĻȮĨƞŀȮ
ĬńĔĻŉĔļŅİƗĔĮĶŃĽĭĔŅĶĦƢĪńŘĚľĴħȮ&2,16-3'

/6,ȮĶƟŀĵĸŃĕŀĚŀŅěŅĶĵƢĪňŗĴňĻńĔĵĳŅıŒĬĔŅĶĶńĭĬńĔĻŉĔļŅŒľĴƞ
ĶŃħńĭĭńĦĤŇĨĻŉĔļŅȮ&.-/.'
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Î җҳҩҌҷӇҩҳҖ Reinventing University ** җҳҩҌҷӇҩҳҖҤҺҙҚӨҪҴҬҗҥӨ үҩ.
(Ҟҧ҃ҴҥҖӋҴҾқҶқ҉Ҵқ /ҿҞқ҃ҴҥҖӋҴҾқҶқ҉Ҵқ )

ҝҥҲҾҖӅқҤҺҙҚҪҴҬҗҥӨҙҷӆ 2: Research for Innovation : ҃ҴҥҩҶҊҳҤҾҠҹӆүҬҥӥҴ҉Ҭҥҥ҆Өқҩҳҗ҃ҥҥң

2,ȮĚĭĮĶŃĴŅĦĺŇěńĵ
ěŅĔľĬƞĺĵĚŅĬĳŅĵĬŀĔȮ

&PPP, Industry, Government) 
&52*120*5..-1..*...*...'

2563 25642565256625670346
23 60 71 71 68 /..

2563 256425652566 25670346

199 248 294 294 420 31/

2563 2564 2565 2566 2567 0346
140.985176.787256.423170.759337.689105,3/

0,ȮįĸĚŅĬĺŇěńĵȮĚŅĬĽĶƟŅĚĽĶĶėƢȮŀĚėƢėĺŅĴĶŌƟȮ
ėĺŅĴŏĝňŗĵĺĝŅĠŐĸŃŏĪėőĬőĸĵňıĶƟŀĴŒĝƟȮ
ĩŌĔĬŜŅœĮĽĶƟŅĚĴŌĸėƞŅŏĝŇĚıŅĦŇĝĵƢ&0-5.'

2566 2567 0346
211.957241,783 045,66

1. ((ĴŌĸėƞŅįĸĔĶŃĪĭĨƞŀŏĻĶļģĔŇěȮĽńĚėĴȮŐĸŃėŋĦĳŅıĝňĺŇĨȮ
ĪňŗŏĔŇħěŅĔĔŅĶĬŜŅįĸĚŅĬĺŇěńĵȮŐĸŃıńĥĬŅĬĺńĨĔĶĶĴœĮŒĝƟĮĶŃőĵĝĬƢȮȮ

&/*...*...Ȯ-050*...*...'

1,ȮįĸĚŅĬĺŇěńĵĪňŗĨňıŇĴıƢŒĬĺŅĶĽŅĶĺŇĝŅĔŅĶȮĪňŗŏįĵŐıĶƞŒĬĶŃħńĭĬŅĬŅĝŅĨŇ
ĭĬģŅĬȮSCOPUS&/05-33.'
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Î җҳҩҌҷӮҩҳҖ Reinventing University ** җҳҩҌҷӮҩҳҖҤҺҙҚӨҪҴҬҗҥӨ үҩ.

ҝҥҲҾҖӅқҤҺҙҚҪҴҬҗҥӨҙҷӆ 2: Research for Innovation : ҃ҴҥҩҶҊҳҤҾҠҹӆүҬҥӥҴ҉Ҭҥҥ҆Өқҩҳҗ҃ҥҥң

3,ȮĶƟŀĵĸŃĬńĔĻŉĔļŅĶŃħńĭĭńĦĤŇĨĻŉĔļŅĴňįĸĚŅĬ
ĺŇĪĵŅĬŇıĬīƢĪňŗĨňıŇĴıƢŒĬģŅĬĕƟŀĴŌĸĬŅĬŅĝŅĨŇȮ

&0/,03-1.'

(Ҟҧ҃ҴҥҖӋҴҾқҶқ҉Ҵқ /ҿҞқ҃ҴҥҖӋҴҾқҶқ҉Ҵқ )

2,Ȯ((ĶƟŀĵĸŃįĸĚŅĬĺŇěńĵĪňŗĨňıŇĴıƢŒĬĔĸŋƞĴĺŅĶĽŅĶȮĺŇĝŅĔŅĶ
ĶŃħńĭĬŅĬŅĝŅĨŇĪňŗěńħĔĸŋƞĴŏĮƦĬĺŅĶĽŅĶĪňŗĴňįĸĔĶŃĪĭĽŌĚȮ
&Q1)  ĨƞŀįĸĚŅĬĺŇěńĵĪňŗĨňıŇĴıƢĪńŘĚľĴħȮ(49.61/40)Ȯ

4,ȮÎįĸĚŅĬĺŇěńĵĪňŗœħƟĶńĭĔŅĶŀƟŅĚŀŇĚȮ&Citation) -ėĶńŘĚȮ
&3,57-5,..'

3,ȮĶƟŀĵĸŃĭĪėĺŅĴĺŇěńĵĪňŗœħƟĶńĭĔŅĶĨňıŇĴıƢȮőħĵĴňŀŅěŅĶĵƢľĶŊŀĬńĔĺŇěńĵ
ěŅĔľĬƞĺĵĚŅĬľĶŊŀĽĩŅĭńĬĔŅĶĻŉĔļŅěŅĔĨƞŅĚĮĶŃŏĪĻŏĮƦĬįŌƟĶƞĺĴ
ĮĶŃıńĬīƢȮĨƞŀįĸĚŅĬĺŇěńĵĪňŗĨňıŇĴıƢĪńŘĚľĴħȮ&02,2/-0.'

4,ȮÎėĺŅĴĶƞĺĴĴŊŀŏıŊŗŀıńĥĬŅįŌƟĮĶŃĔŀĭĔŅĶŐĸŃĽƞĚŏĽĶŇĴĔŅĶĽĶƟŅĚ
ĬĺńĨĔĶĶĴĔńĭĳŅėīŋĶĔŇě-ŀŋĨĽŅľĔĶĶĴȮ&University- Industry 

Linkage) &/-100'

5,Ȯ((ěŜŅĬĺĬįĸĚŅĬĺŇěńĵȮĽŇŗĚĮĶŃħŇļģƢȮĬĺńĨĔĶĶĴľĶŊŀȮȮȮȮȮȮȮȮ
ĚŅĬĽĶƟŅĚĽĶĶėƢĪňŗœħƟĶńĭŏĸĕĪňŗėŜŅĕŀ-ŏĸĕĪňŗȮĽŇĪīŇĭńĨĶȮľĶŊŀȮȮȮȮȮȮȮȮȮȮ
ŀĬŋĽŇĪīŇĭńĨĶȮľĶŊŀȮĕŉŘĬĭńĠĝňĬĺńĨĔĶĶĴȮ&59 -250'

6,ȮĶƟŀĵĸŃŀŅěŅĶĵƢĪňŗœħƟĶńĭĚĭĮĶŃĴŅĦĺŇěńĵ
ěŅĔĪŋĔŐľĸƞĚĚĭĮĶŃĴŅĦĨƞŀěŜŅĬĺĬŀŅěŅĶĵƢĪńŘĚľĴħȮ

&07,15-50'

7,ȮĶƟŀĵĸŃŀŅěŅĶĵƢĪňŗŏĮƦĬȮFirst Author ľĶŊŀȮCorresponding 
Author  ĕŀĚĭĪėĺŅĴĪňŗĨňıŇĴıƢŒĬĺŅĶĽŅĶĪňŗŀĵŌƞŒĬģŅĬĕƟŀĴŌĸȮ

Scopus ŀĵƞŅĚĬƟŀĵȮ/ȮŏĶŊŗŀĚĨƞŀĮƖȮ&6,32-0.'
ȮȮ

1. ĽĩŅĬĮĶŃĔŀĭĔŅĶĪňŗœħƟĶńĭĔŅĶĩƞŅĵőŀĬŀĚėƢėĺŅĴĶŌƟȮŏĪėőĬőĸĵňľĶŊŀĬĺńĨĔĶĶĴŐĸƟĺĔƞŀŒľƟŏĔŇħĴŌĸėƞŅŏıŇŗĴ
ĸħĶŅĵěƞŅĵȮŏıŇŗĴĶŅĵœħƟľĶŊŀĝƞĺĵŐĔƟĮƤĠľŅȮ&2-3.'
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16

(Ҟҧ҃ҴҥҖӋҴҾқҶқ҉Ҵқ /ҿҞқ҃ҴҥҖӋҴҾқҶқ҉Ҵқ)

/,/ȮĔŜŅĸńĚėĬŒĬĳŅėĮĶŃĔŀĭĔŅĶ-ĳŅėŀŋĨĽŅľĔĶĶĴ-ĔŜŅĸńĚėĬĪŋĔĝƞĺĚĺńĵȮ
ĪňŗœħƟĶńĭĔŅĶıńĥĬŅĨŅĴľĸńĔĽŌĨĶȮRe-skill, Up-skill, New-skill ľĶŊŀ
ĴŅŒĝƟĭĶŇĔŅĶȮ&ŏĶňĵĬ*ȮŀĭĶĴ*ȮŒĝƟľƟŀĚȮLAB , ŒľƟėŜŅĮĶŉĔļŅ'ȮŒĬĸńĔļĦŃ

ĔŅĶĭĶŇĔŅĶĺŇĝŅĔŅĶĪňŗŏĔŇħĶŅĵœħƟȮ&466-1*...'
2566 2567 0346
+ 0*3061*64/

/,ȮĔŜŅĸńĚėĬŒĬĳŅėĮĶŃĔŀĭĔŅĶ-ĳŅėŀŋĨĽŅľĔĶĶĴ-ĔŜŅĸńĚėĬĪŋĔĝƞĺĚĺńĵȮĪňŗœħƟĶńĭĔŅĶıńĥĬŅĨŅĴľĸńĔĽŌĨĶȮRe-skill, Up-skill, 
New-skill ľĶŊŀĴŅŒĝƟĭĶŇĔŅĶȮ&ŏĶňĵĬ*ȮŀĭĶĴ*ȮŒĝƟľƟŀĚȮLAB , ŒľƟėŜŅĮĶŉĔļŅ'Ȯ&530-2*...'

2563 2564 2565 2566 2567 0346
1,363 2,082 1,176 1,367 2,8013*04/

0,ȮįĸŇĨĳńĦĤƢȮ&ĽŇĬėƟŅľĶŊŀĭĶŇĔŅĶ'ȮŒĬĝŋĴĝĬ-ıŊŘĬĪňŗ-ľĬƞĺĵĚŅĬ
ĪňŗœħƟĶńĭĔŅĶĶńĭĶŀĚĴŅĨĶģŅĬĽĶƟŅĚĶŅĵœħƟȮľĶŊŀĽĶƟŅĚĴŌĸėƞŅŏıŇŗĴȮ
ěŅĔĚŅĬĭĶŇĔŅĶĺŇĝŅĔŅĶȮľĶŊŀȮĔŅĶĕńĭŏėĸŊŗŀĬŏĻĶļģĔŇě
ĽĶƟŅĚĽĶĶėƢĭĬģŅĬĻŇĸĮĺńĥĬīĶĶĴŐĸŃĳŌĴŇĮƤĠĠŅĪƟŀĚĩŇŗĬȮ

&4-2.'

/,0ȮĔŜŅĸńĚėĬŒĬĳŅėĮĶŃĔŀĭĔŅĶ-ĳŅėŀŋĨĽŅľĔĶĶĴ-ĔŜŅĸńĚėĬ
ĪŋĔĝƞĺĚĺńĵȮĪňŗœħƟĶńĭĔŅĶıńĥĬŅĨŅĴľĸńĔĽŌĨĶȮRe-skill, Up-skill, New-skill 

ľĶŊŀĴŅŒĝƟĭĶŇĔŅĶȮ&ŏĶňĵĬ*ȮŀĭĶĴ*ȮŒĝƟľƟŀĚȮLAB ,
ŒľƟėŜŅĮĶŉĔļŅ'ȮŒĬĸńĔļĦŃĔŅĶĭĶŇĔŅĶĺŇĝŅĔŅĶŐĭĭŒľƟŏĮĸƞŅȮ&42-/*...'

2566 2567 0346
+ 051/*2..

2566 2567 0346
07 13 27

3,ȮĶƟŀĵĸŃīŋĶĔŇěȮStartup ĪňŗœħƟĶńĭĔŅĶĭƞĴŏıŅŃ

ěŅĔĴľŅĺŇĪĵŅĸńĵȮĽŅĴŅĶĩħŜŅŏĬŇĬĔŅĶīŋĶĔŇě

ŐĸŃĽĶƟŅĚĴŌĸėƞŅŏıŇŗĴȮ&Ȯ+Ȯ-/3'

2566 2567 2568
71.43%20,64% 66.67%

3ȮĶŅĵ1ȮĶŅĵ2 ĶŅĵ

1,ȮĶŅĵœħƟěŅĔĔŅĶĭĶŇĔŅĶĺŇĝŅĔŅĶȮ

Ȯ&32*../*/3.-0..*...*...'

2,ȮīŋĶĔŇěȮStartup ĪňŗœħƟĶńĭĔŅĶĭƞĴŏıŅŃ
ěŅĔĴľŅĺŇĪĵŅĸńĵȮ&Ȯ+Ȯ-3'

256625670346
5 5 1

2563 2564 2565 2566 25670346
131.64179.14139.9183.64/00,7./06,67
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17

(Ҟҧ҃ҴҥҖӋҴҾқҶқ҉Ҵқ /ҿҞқ҃ҴҥҖӋҴҾқҶқ҉Ҵқ )/,ȮĶƟŀĵĸŃľĸńĔĽŌĨĶȮRe-skill, Up-skill, New-skill ĪňŗıńĥĬŅĔŜŅĸńĚėĬŒĬŀŋĨĽŅľĔĶĶĴ
ŏĮƚŅľĴŅĵŐĸŃȮEEC  ĪňŗĴňįŌƟŏĶňĵĬľĶŊŀĴňįŌƟŏĕƟŅĶƞĺĴŀĭĶĴȮȮ&0,40-3.'

0,ĶƟŀĵĸŃįŌƟĪňŗœħƟĶńĭĔŅĶĩƞŅĵĪŀħŀĚėƢėĺŅĴĶŌƟȮ
ŏĪėőĬőĸĵňȮĬĺńĨĔĶĶĴȮėĺŅĴėŇħĽĶƟŅĚĽĶĶėƢȮȮ
ŐĸƟĺĬŜŅœĮŒĝƟĮĶŃőĵĝĬƢȮŐĸŃŏĔŇħįĸĔĶŃĪĭŒĬ

ĪŅĚĭĺĔȮȮ&100-7.'

2,ȮŀĚėƢėĺŅĴĶŌƟȮŏĪėőĬőĸĵňȮĬĺńĨĔĶĶĴħƟŅĬĻŇĸĮĺńĥĬīĶĶĴȮľĶŊŀĳŌĴŇĮƤĠĠŅĪƟŀĚĩŇŗĬȮĪňŗĬŜŅœĮŒĝƟ
ŒľƟŏĔŇħĔŅĶŀĬŋĶńĔļƢȮĽŊĭĽŅĬȮľĶŊŀȮıńĥĬŅŏĻĶļģĔŇěĽĶƟŅĚĽĶĶėƢȮ&//-0.'

2,ȮĚĭĮĶŃĴŅĦěŅĔŐľĸƞĚĪŋĬĳŅĵĬŀĔĽĬńĭĽĬŋĬ
ĔŅĶĽĶƟŅĚįŌƟĮĶŃĔŀĭĔŅĶ-īŋĶĔŇěŒľĴƞ
&Startup Co-Investment Funding) 

&17.*...-3*...*...'
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ҝҥҲҾҖӅқҤҺҙҚҪҴҬҗҥӨҙҷӆ 4 : Innovative Management : ҃ҴҥҜҥҶҭҴҥҊҳҖ҃ҴҥҖӥҩҤқҩҳҗ҃ҥҥң

(Ҟҧ҃ҴҥҖӋҴҾқҶқ҉Ҵқ /ҿҞқ҃ҴҥҖӋҴҾқҶқ҉Ҵқ )

/,ȮĬĺńĨĔĶĶĴħƟŅĬĔĶŃĭĺĬĔŅĶĪŜŅĚŅĬľĶŊŀ
ĔŅĶĭĶŇľŅĶěńħĔŅĶȮ&Process Innovativeness)Ȯ&03-030'

2,ȮĶƟŀĵĸŃįĸĽŜŅŏĶŖěĕŀĚĔŅĶħŜŅŏĬŇĬĚŅĬ
ĨŅĴŐįĬıńĥĬŅĭŋėĸŅĔĶȮ&.-/..'

1,ȮĶƟŀĵĸŃĶŅĵĶńĭĬŀĔŏľĬŊŀěŅĔĔŅĶěńħĔŅĶĻŉĔļŅŏĮƦĬœĮĨŅĴŐįĬȮ&/4,4.-/..'

2,įĸĔŅĶĮĶŃŏĴŇĬėŋĦīĶĶĴŐĸŃėĺŅĴőĮĶƞĚŒĽ
ŒĬĔŅĶħŜŅŏĬŇĬĕŀĚľĬƞĺĵĚŅĬĳŅėĶńģȮ&ITA)Ȯ

&.-67'

RMUTT's Policy and Planning Division

2564 2565 2566 2567 2568
32 38 44 015 386

2566 2567 2568
85.71 /3,16 44.44

2564 2565 2566 2567 2568

ĸƟŅĬĭŅĪ344,36.2.7,36/053,01/1.3,7.7560.156

ĶƟŀĵĸŃ93.75 75.83 48.06 21,3175.40

2566 2567 2568
40.00 46,5. 85.70
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ҝҥҲҾҖӅқҤҺҙҚҪҴҬҗҥӨҙҷӆ 4 : Innovative Management : ҃ҴҥҜҥҶҭҴҥҊҳҖ҃ҴҥҖӥҩҤқҩҳҗ҃ҥҥң
(Ҟҧ҃ҴҥҖӋҴҾқҶқ҉Ҵқ /ҿҞқ҃ҴҥҖӋҴҾқҶқ҉Ҵқ )

/,ȮģŅĬĕƟŀĴŌĸĪňŗŒĝƟŒĬĔŅĶĭĶŇľŅĶěńħĔŅĶȮĔŅĶĨńħĽŇĬŒěĴňėĺŅĴėĶĭĩƟĺĬŐĽħĚįĸȮ
Dashboard ĪňŗĴňėĺŅĴŏĮƦĬĮƤěěŋĭńĬȮŐĸŃȮıńĥĬŅŒľƟŏĔŇħĮĶŃĽŇĪīŇĳŅıŏıŇŗĴĕŉŘĬȮ&.-1'

2,ȮĶƟŀĵĸŃįŌƟĭĶŇľŅĶĶŃħńĭĨƟĬȮĶŃħńĭĔĸŅĚȮĶŃħńĭĽŌĚȮœħƟĶńĭĔŅĶıńĥĬŅ
ĪńĔļŃŏĝŇĚĭĶŇľŅĶěńħĔŅĶȮŐĸŃĬŜŅĴŅŒĝƟĮĶŃőĵĝĬƢŒĬĔŅĶĪŜŅĚŅĬȮ&Ȯ/3,3/-/.0'

3,ȮĶƟŀĵĸŃĭŋėĸŅĔĶĪňŗœħƟĶńĭĔŅĶıńĥĬŅȮĽŅĴŅĶĩįƞŅĬ
ĴŅĨĶģŅĬȮCertified ěŅĔľĬƞĺĵĚŅĬĳŅĵĬŀĔȮ&0,71-1.'

4,ȮĶƟŀĵĸŃŀŅěŅĶĵƢĪňŗœĮİƗĔĮĶŃĽĭĔŅĶĦƢĺŇĝŅĝňı
ŒĬĽĩŅĬĮĶŃĔŀĭĔŅĶľĶŊŀŐĸĔŏĮĸňŗĵĬėĺŅĴĶŌƟĽŌƞĳŅėīŋĶĔŇě-

ŀŋĨĽŅľĔĶĶĴȮ-ȮĝŋĴĝĬȮ&4,3.-03'

5,ȮįĸĽŜŅŏĶŖěěŅĔĔŅĶħŜŅŏĬŇĬĚŅĬĨŅĴŏĔĦĤƢėŋĦĳŅıĔŅĶĻŉĔļŅŏıŊŗŀĔŅĶħŜŅŏĬŇĬĔŅĶĪňŗŏĮƦĬŏĸŇĻȮ
&Education Criteria For Performance Excellence : EdPEx)Ȯ&.-3'

6,ȮŀńĬħńĭĴľŅĺŇĪĵŅĸńĵĽňŏĕňĵĺȮ&.-3'

5.ȮŀŅěŅĶĵƢœħƟĶńĭĶŅĚĺńĸĶŃħńĭĝŅĨŇŐĸŃĬŅĬŅĝŅĨŇȮ&05-60'

6,ȮĶƟŀĵĸŃŀŅěŅĶĵƢœħƟĶŃħńĭėŋĦĳŅıĔŅĶěńħĔŅĶŏĶňĵĬĔŅĶĽŀĬȮ
ĶŃħńĭĪňŗȮ0ȮĕŉŘĬœĮȮĨŅĴĔĶŀĭȮPSF &/7-23'

1.,ȮįĸĔŅĶĮĶŃŏĴŇĬȮȮTHE Impact Ranking   
ĨŅĴȮSDG ĪňŗĴľŅĺŇĪĵŅĸńĵĔŜŅľĬħȮ&.-3.0'

1/,ȮěŜŅĬĺĬȮĬĻ,ȮĨƞŅĚĝŅĨŇĪňŗĸĚĪŃŏĭňĵĬŏĶňĵĬŒĬĶŃĭĭȮ
&/7.-3..'

10,ȮěŜŅĬĺĬĭŋėĸŅĔĶĨƞŅĚĝŅĨŇȮ&/2-0.'

7,ȮĶƟŀĵĸŃľĬƞĺĵıĸńĚĚŅĬœĲĲƚŅŒĬŀŅėŅĶ-ıŊŘĬĪňŗŏĮƚŅľĴŅĵȮ
ĪňŗĮĶŃľĵńħœħƟȮ&6,60-3'
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21

KR 1.1 ҞһӥҬӋҴҾҥӅҊ҃ ҴҥҪҸ҃ҫҴҥҲҖҳҜҝҥҶҏҏҴҗҥҷӂҖӥҙӋҴ҉ҴқӁқ҃ ҧҺӤңүҺҗҬҴҭ҃ ҥҥңҾҝӥҴҭңҴҤ  
             Ҟҧ҃ҴҥҖӋҴҾқҶқ҉Ҵқ  ҥӥүҤҧҲ70.74ҊҴ҃҆ӤҴҾҝӥ ҴҭңҴҤ ҥӥүҤҧҲ 85

҆ҕҲ

Ҟҧ҃ҴҥҖӋҴҾқҶқ҉Ҵқ

ҿҞқ
(% )

қҪ.
ҙӋҴ҉Ҵқ҃ҧҺӤңүҺҗ
ұҾҝӥ ҴҭңҴҤ

қҪ.
ҙҳӮ҉ҭңҖ
ҙҷӆңҷ҉ҴқҙӋҴ

Ҟҧ
(% )

ҥӥүҤҧҲ
ҩ̓ҴңҬӋҴҾҥӅҊ

1. ̓ ҕҲ҆ҥҺҪҴҬҗҥӨүҺҗҬҴҭ҃ҥҥң85 211 291 72.51 85.30

2. ̓ҕҲҾҙ҆ӀқӀҧҤҷ҃ҴҥҾ҃ҫҗҥ85 60 91 65.93 77.57

3. ̓ҕҲҾҙ҆ӀқӀҧҤҷ҆ҭ҃ҥҥңҪҴҬҗҥӨ85 139 197 70.56 83.01

4. ̓ҕҲҾҙ̓ ӀқӀҧҤҷҬҹӆүҬҴҥңҩҧҌқ 85 116 176 65.91 77.54

5. ̓ҕҲҜҥҶҭҴҥҚҺҥ҃ҶҊ 85 498 697 71.45 84.06

6. ̓ҕҲҩҶҙҤҴҪҴҬҗҥӨҿҧҲҾҙ҆ӀқӀҧҤҷ85 114 171 66.67 78.43

7. ̓ҕҲҩҶҪҩ҃ҥҥңҪҴҬҗҥӨ85 410 556 73.74 86.75

8. ̓ҕҲҪҶҧҝ҃ ҥҥңҪҴҬҗҥӨ 85 95 132 71.97 84.67

9. ̓ҕҲҪҶҧҝҪҴҬҗҥӨ 85 151 219 68.95 81.12

10.̓ ҕҲҬҘҴҝҳҗҤ҃ҥҥңҪҴҬҗҥӨ85 44 93 47.31 55.66

11. ̓ҕҲ҃ҴҥҿҠҙҤӨҜһҥҕҴ҃Ҵҥ85 33 51 64.71 76.12

12. ̓ҕҲҠҤҴҜҴҧҪҴҬҗҥӨ 85 73 74 98.65 116.06

ңҙҥ.ҚҳҏҜҺҥҷ 85 1,944 2,748 70.74 83.23
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22 22

҆ҕҲ

Ҟҧ҃ҴҥҖӋҴҾқҶқ҉Ҵқ

ҿҞқ 
(% )

қҪ.
ҞҧҗүҜҿҙқ
ҾҋҧҷӆҤ 1.5 ҾҙӤҴ
҄ү҉ңҴҗҥҒҴқ

қҪ.ңҷ҉Ҵқ
ҙӋҴҙҳӮ҉ҭңҖ

Ҟҧ 
(% )

ҥӥүҤҧҲ
ҩ̓ҴңҬӋҴҾҥӅҊ

1. ̓ ҕҲ҆ҥҺҪҴҬҗҥӨүҺҗҬҴҭ҃ҥҥң15 57 291 19.59 130.58

2. ̓ҕҲҾҙ҆ӀқӀҧҤҷ҃ҴҥҾ҃ҫҗҥ15 4 91 4.40 29.30

3. ̓ҕҲҾҙ҆ӀқӀҧҤҷ҆ҭ҃ҥҥңҪҴҬҗҥӨ15 12 197 6.09 40.61

4. ̓ҕҲҾҙ̓ ӀқӀҧҤҷҬҹӆүҬҴҥңҩҧҌқ 15 19 176 10.80 71.97

5. ̓ҕҲҜҥҶҭҴҥҚҺҥ҃ҶҊ 15 41 697 5.88 39.22

6. ̓ҕҲҩҶҙҤҴҪҴҬҗҥӨҿҧҲҾҙ҆ӀқӀҧҤҷ15 28 171 16.37 109.16

7. ̓ҕҲҩҶҪҩ҃ҥҥңҪҴҬҗҥӨ15 131 556 23.56 157.07

8. ̓ҕҲҪҶҧҝ҃ ҥҥңҪҴҬҗҥӨ 15 9 132 6.82 45.45

9. ̓ҕҲҪҶҧҝҪҴҬҗҥӨ 15 25 219 11.42 76.10

10.̓ ҕҲҬҘҴҝҳҗҤ҃ҥҥңҪҴҬҗҥӨ15 11 93 11.83 78.85

11. ̓ҕҲ҃ҴҥҿҠҙҤӨҜһҥҕҴ҃Ҵҥ15 4 51 7.84 52.29

12. ̓ҕҲҠҤҴҜҴҧҪҴҬҗҥӨ 15 26 74 35.14 234.23

ңҙҥ.ҚҳҏҜҺҥҷ 15 367 2,748 13.36 89.03
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KR 1.2ҞһӥҬӋҴҾҥӅҊ҃ ҴҥҪҸ҃ҫҴҥҲҖҳҜҝҥҶҏҏҴҗҥҷ ӂҖӥҥҳҜҞҧҗүҜҿҙқҾҋҧҷӆҤ 1.5 ҾҙӤҴ ҄ү҉Ҿ҉ҶқҾҖҹүқңҴҗҥҒҴқ 

              Ҟҧ҃ҴҥҖӋҴҾқҶқ҉Ҵқ ҥӥүҤҧҲ 13.36  ҊҴ҃҆ӤҴҾҝӥ ҴҭңҴҤ ҥӥүҤҧҲ15
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23 23

҆ҕҲ

Ҟҧ҃ҴҥҖӋҴҾқҶқ҉Ҵқ

ҿҞқ 
(% )

қҪ.Ҿ҉ҶқҾҖҹүқ
Ҭһ҉҃ҩӤҴ
ңҴҗҥҒҴқ

қҪ.ңҷ҉Ҵқ
ҙӋҴҙҳӮ҉ҭңҖ

Ҟҧ 
(% )

ҥӥүҤҧҲ
ҩ̓ҴңҬӋҴҾҥӅҊ

1. ̓ ҕҲ҆ҥҺҪҴҬҗҥӨүҺҗҬҴҭ҃ҥҥң50 163 291 56.01 112.03

2. ̓ҕҲҾҙ҆ӀқӀҧҤҷ҃ҴҥҾ҃ҫҗҥ50 31 91 34.07 68.13

3. ̓ҕҲҾҙ҆ӀқӀҧҤҷ҆ҭ҃ҥҥңҪҴҬҗҥӨ50 50 197 25.38 50.76

4. ̓ҕҲҾҙ̓ ӀқӀҧҤҷҬҹӆүҬҴҥңҩҧҌқ 50 86 176 48.86 97.73

5. ̓ҕҲҜҥҶҭҴҥҚҺҥ҃ҶҊ 50 284 697 40.75 81.49

6. ̓ҕҲҩҶҙҤҴҪҴҬҗҥӨҿҧҲҾҙ҆ӀқӀҧҤҷ50 103 171 60.23 120.47

7. ̓ҕҲҩҶҪҩ҃ҥҥңҪҴҬҗҥӨ50 364 556 65.47 130.94

8. ̓ҕҲҪҶҧҝ҃ ҥҥңҪҴҬҗҥӨ 50 44 132 33.33 66.67

9. ̓ҕҲҪҶҧҝҪҴҬҗҥӨ 50 88 219 40.18 80.37

10.̓ ҕҲҬҘҴҝҳҗҤ҃ҥҥңҪҴҬҗҥӨ50 70 93 75.27 150.54

11. ̓ҕҲ҃ҴҥҿҠҙҤӨҜһҥҕҴ҃Ҵҥ50 20 51 39.22 78.43

12. ̓ҕҲҠҤҴҜҴҧҪҴҬҗҥӨ 50 62 74 83.78 167.57

ңҙҥ.ҚҳҏҜҺҥҷ 50 1,365 2,748 49.67 99.34
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KR 1.3ҞһӥҬӋҴҾҥӅҊ҃ ҴҥҪҸ҃ҫҴҥҲҖҳҜҝҥҶҏҏҴҗҥҷ ӂҖӥҥҳҜҞҧҗүҜҿҙқҾ҃ҶқҾ҃ҕғӨңҴҗҥҒҴқ (Ҿ҉ҶқҾҖҹүқңҴҗҥҒҴқ 15,000 ҜҴҙ) 

             Ҟҧ҃ҴҥҖӋҴҾқҶқ҉Ҵқ ҥӥүҤҧҲ  49.67  ҊҴ҃҆ӤҴҾҝӥ ҴҭңҴҤ ҥӥүҤҧҲ50
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24 24

҆ҕҲ

ҿҞқ
ҊӋҴқҩққҳ҃ҪҸ҃ҫҴ

ҙҳӮ҉ҭңҖ ҙҺ҃ҥҌҳӮқҝҷ

ҙҺ҃ҥҲҖҳҜ҃ҴҥҪҸ҃ҫҴ

(̓ қ)

қҪ./ҜҳҕғҶҗ ҞһӥҝҥҲ҃үҜ҃Ҵҥ

ҊҜӂңӤҾ҃Ҷқ 5 ҝҷ

ҥӥүҤҧҲ̓ қ
(̓ қ)

҆ҶҖҾҝӅқ
ҥӥүҤҧҲ

ҥӥүҤҧҲ
ҩ̓ҴңҬӋҴҾҥӅҊ

1. ̓ ҕҲ҆ҥҺҪҴҬҗҥӨүҺҗҬҴҭ҃ҥҥң35 854 2,439    166 6.81 19.45

2. ̓ҕҲҾҙ҆ӀқӀҧҤҷ҃ҴҥҾ҃ҫҗҥ35 328 937 144 15.37 43.91

3. ̓ҕҲҾҙ҆ӀқӀҧҤҷ҆ҭ҃ҥҥңҪҴҬҗҥӨ35 515 1,472 338 22.96 65.61

4. ̓ҕҲҾҙ̓ ӀқӀҧҤҷҬҹӆүҬҴҥңҩҧҌқ 35 559 1,598 330 20.65 59.00

5. ̓ҕҲҜҥҶҭҴҥҚҺҥ҃ҶҊ 35 2,091 5,974 595 9.96 28.46

6. ̓ҕҲҩҶҙҤҴҪҴҬҗҥӨҿҧҲҾҙ҆ӀқӀҧҤҷ35 484 1,382 112 8.10 23.15

7. ̓ҕҲҩҶҪҩ҃ҥҥңҪҴҬҗҥӨ 35 1,797 5,135 284 5.53 15.80

8. ̓ҕҲҪҶҧҝ҃ ҥҥңҪҴҬҗҥӨ 35 553 1,581 174 11.01 31.44

9. ̓ҕҲҪҶҧҝҪҴҬҗҥӨ 35 910 2,599 193 7.43 21.22

10. ̓ҕҲҬҘҴҝҳҗҤ҃ҥҥңҪҴҬҗҥӨ35 278 794 61 7.68 21.95

11. ̓ҕҲ҃ҴҥҿҠҙҤӨҜһҥҕҴ҃Ҵҥ35 159 453 64 14.13 40.37

12.̓ ҕҲҠҤҴҜҴҧҪҴҬҗҥӨ - 1 

ңҙҥ.ҚҳҏҜҺҥҷ 35 8,527 24,364 2,462 10.11 28.87
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KR 1.4 қҳ҃ҪҸ҃ҫҴҿҧҲҜҳҕғҶҗ ҾҝӅқҞһӥҝҥҲ҃үҜ҃ Ҵҥ (Student and Graduate Entrepreneur) 
(ҜҳҕғҶҗ 5 ҝҷ Ҥӥүқҭҧҳ҉)ҞҧҖӋҴҾқҶқ҉Ҵқ ҥӥүҤҧҲ 10.11 ҊҴ҃҆ӤҴҾҝӥ ҴҭңҴҤ ҥӥүҤҧҲ 35
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25 25

҆ҕҲ

ҿҞқ қҪ.

ҙҳӮ҉ҭңҖ

ҙҺ҃ҌҳӮқҝҷ

ҬүҜҞӤҴқҬңҥҥҘқҲҩҶҌҴҌҷҠ

ҥҲҖҳҜҌҴҗҶҿҧҲқҴқҴҌҴҗҶ 

ҥӥүҤҧҲ̓ қ
(̓ қ)

҆ҶҖҾҝӅқ
ҥӥүҤҧҲ

ҥӥүҤҧҲ
ҩ̓ҴңҬӋҴҾҥӅҊ

1. ̓ ҕҲ҆ҥҺҪҴҬҗҥӨүҺҗҬҴҭ҃ҥҥң20 416 2,078 - - -

2. ̓ҕҲҾҙ҆ӀқӀҧҤҷ҃ҴҥҾ҃ҫҗҥ20 185 925 - - -

3. ̓ҕҲҾҙ҆ӀқӀҧҤҷ҆ҭ҃ҥҥңҪҴҬҗҥӨ20 290 1,450 - - -

4. ̓ҕҲҾҙ̓ ӀқӀҧҤҷҬҹӆүҬҴҥңҩҧҌқ 20 319 1,595 - - -

5. ̓ҕҲҜҥҶҭҴҥҚҺҥ҃ҶҊ 20 1,160 5,801 66 1.14 5.69

6. ̓ҕҲҩҶҙҤҴҪҴҬҗҥӨҿҧҲҾҙ҆ӀқӀҧҤҷ20 261 1,306 32 2.45 12.25

7. ̓ҕҲҩҶҪҩ҃ҥҥңҪҴҬҗҥӨ 20 980 4,900 - - -

8. ̓ҕҲҪҶҧҝ҃ ҥҥңҪҴҬҗҥӨ 20 300 1,502 - - -

9. ̓ҕҲҪҶҧҝҪҴҬҗҥӨ 20 498 2,489 9 0.36 1.81

10. ̓ҕҲҬҘҴҝҳҗҤ҃ҥҥңҪҴҬҗҥӨ20 158 790 - - -

11. ̓ҕҲ҃ҴҥҿҠҙҤӨҜһҥҕҴ҃Ҵҥ20 91 453 - - -

12.̓ ҕҲҠҤҴҜҴҧҪҴҬҗҥӨ

ңҙҥ.ҚҳҏҜҺҥҷ 20 4,658 23,289 107 0.46 2.30
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KPI 1.1 қҳ҃ҪҸ҃ҫҴңҷҞҧҬүҜҬңҥҥҘқҲҩҶҌҴҌҷҠ җҴңңҴҗҥҒҴқҥҲҖҳҜҌҴҗҶҭҥҹүқҴқҴҌҴҗҶ  
              Ҟҧ҃ҴҥҖӋҴҾқҶқ҉Ҵқ ҥӥүҤҧҲ0.46 ҊҴ҃҆ӤҴҾҝӥ ҴҭңҴҤ ҥӥүҤҧҲ 20

CERTIFI CATE
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26 26RMUTT's Policy and Planning Division

KPI 1.2 ҜҳҕғҶҗҙҷӆҬүҜҞӤҴқңҴҗҥҒҴқ҄ ү҉ҬҢҴҩҶҌҴҌҷҠ 

               Ҥҳ҉ӂңӤңҷҞҧ҃ҴҥҖӋҴҾқҶқ҉Ҵқ  ҊҴ҃҆ӤҴҾҝӥ ҴҭңҴҤ ҥӥүҤҧҲ 90

҆ҕҲ

ҿҞқ 

(% )

ҜҳҕғҶҗ

ҙҷӆҾ҄ӥҴҬүҜ

ҙҳӮ҉ҭңҖ

ҜҳҕғҶҗҬүҜҞӤҴқ

ңҴҗҥҒҴқҬҢҴҩҶҌҴҌҷҠ

(̓ қ)
Ҟҧ 
(% )

ҥӥүҤҧҲ

ҩ̓ҴңҬӋҴҾҥӅҊ

1. ̓ ҕҲ҆ҥҺҪҴҬҗҥӨүҺҗҬҴҭ҃ҥҥң90 - - - -

2. ̓ҕҲҾҙ҆ӀқӀҧҤҷ҃ҴҥҾ҃ҫҗҥ

3. ̓ҕҲҾҙ҆ӀқӀҧҤҷ҆ҭ҃ҥҥңҪҴҬҗҥӨ90 - - - -

4. ̓ҕҲҾҙ̓ ӀқӀҧҤҷҬҹӆүҬҴҥңҩҧҌқ

5. ̓ҕҲҜҥҶҭҴҥҚҺҥ҃ҶҊ

6. ̓ҕҲҩҶҙҤҴҪҴҬҗҥӨҿҧҲҾҙ҆ӀқӀҧҤҷ

7. ̓ҕҲҩҶҪҩ҃ҥҥңҪҴҬҗҥӨ90 - - - -

8. ̓ҕҲҪҶҧҝ҃ ҥҥңҪҴҬҗҥӨ 90 - - - -

9. ̓ҕҲҪҶҧҝҪҴҬҗҥӨ 90 - - - -

10. ̓ҕҲҬҘҴҝҳҗҤ҃ҥҥңҪҴҬҗҥӨ90 - - - -

11. ̓ ҕҲ҃ҴҥҿҙҠҤӨҜһҥҕҴ҃Ҵҥ90 - - - -

12 . ҆ҕҲҠҤҴҜҴҧҪҴҬҗҥӨ 90 - - - -

ңҙҥ.ҚҳҏҜҺҥҷ 90 - - - -

үҤһӤӁқҥҲҭҩӤҴ҉ҝҥҲҬҴқ҉Ҵқ҄ү҄ӥүңһҧ҃ҳҜҬҢҴҩҶҪҩ҃ҥ

҆ҕҲҩҶҪҩ҃ҥҥңҪҴҬҗҥӨ
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KPI 1.3 қҳ҃ҪҸ҃ҫҴҟҸ҃ҝҥҲҬҜ҃ ҴҥҕӨӁқҗӤҴ҉ҝҥҲҾҙҪ җӤү қҳ҃ҪҸ҃ҫҴҟҸ҃ҝҥҲҬҜ҃ ҴҥҕӨҙҳӮ҉ҭңҖ

               Ҟҧ҃ҴҥҖӋҴҾқҶқ҉Ҵқ ҥӥүҤҧҲ 4.38 ҊҴ҃҆ӤҴҾҝӥ ҴҭңҴҤ ҥӥүҤҧҲ 5

҆ҕҲ

ҿҞқ 

(% )

қҳ҃ҪҸ҃ҫҴҟҸ҃

ҝҥҲҬҜ҃ҴҥҕӨ

ҙҳӮ҉ҭңҖ

қҳ҃ҪҸ҃ҫҴҟҸ҃ҝҥҲҬҜ҃ ҴҥҕӨ

ӁқҗӤҴ҉ҝҥҲҾҙҪ

(̓ қ)
Ҟҧ 
(% )

ҥӥүҤҧҲ

ҩ̓ҴңҬӋҴҾҥӅҊ

1. ̓ ҕҲ҆ҥҺҪҴҬҗҥӨүҺҗҬҴҭ҃ҥҥң5 79 2 2.53 50.63 

2. ̓ҕҲҾҙ҆ӀқӀҧҤҷ҃ҴҥҾ҃ҫҗҥ5 108 33 30.56 611.11 

3. ̓ҕҲҾҙ҆ӀқӀҧҤҷ҆ҭ҃ҥҥңҪҴҬҗҥӨ5 217 10 4.61 92.17 

4. ̓ҕҲҾҙ̓ ӀқӀҧҤҷҬҹӆүҬҴҥңҩҧҌқ 5 348 - - -

5. ̓ҕҲҜҥҶҭҴҥҚҺҥ҃ҶҊ 5 306 - - -

6. ̓ҕҲҩҶҙҤҴҪҴҬҗҥӨҿҧҲҾҙ҆ӀқӀҧҤҷ5 252 20 7.94 158.73 

7. ̓ҕҲҩҶҪҩ҃ҥҥңҪҴҬҗҥӨ5 282 9 3.19 63.83 

8. ̓ҕҲҪҶҧҝ҃ ҥҥңҪҴҬҗҥӨ 5 21 - - -

9. ̓ҕҲҪҶҧҝҪҴҬҗҥӨ 5 341 13 3.81 76.25 

10. ̓ҕҲҬҘҴҝҳҗҤ҃ҥҥңҪҴҬҗҥӨ5 - - - -

11. ̓ ҕҲ҃ҴҥҿҙҠҤӨҜһҥҕҴ҃Ҵҥ5 31 - - -

12 . ҆ҕҲҠҤҴҜҴҧҪҴҬҗҥӨ - - - -

ңҙҥ.ҚҳҏҜҺҥҷ 5 1,985 87 4.38 87.66
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KPI 1.4 қҳ҃ҪҸ҃ҫҴңҷҪҳ҃ҤҢҴҠӁқ҃ ҴҥӁҌӥҾҙ̓ ӀқӀҧҤҷҬҴҥҬқҾҙҪ ҬүҖ̓ ҧӥү҉҃ ҳҜңҴҗҥҒҴқҩҶҌҴҌҷҠ ҾҌӤқ 

BIM, SAP, SPSS, MOS, Adobe ҾҝӅқҗӥқ Ҥҳ҉ӂңӤңҷҞҧ҃ҴҥҖӋҴҾқҶқ҉Ҵқ  ҊҴ҃҆ӤҴҾҝӥ ҴҭңҴҤ  ҥӥүҤҧҲ 80

҆ҕҲ

ҿҞқ 

(% )

қҪ.

ҌҳӮқҝҷ

ҬҺҖҙӥҴҤ

қҪ.Ҿ҄ӥҴҬүҜ

ҙҳӮ҉ҭңҖ 

Ó 10% 

қҪ.ҌҳӮқҝҷ

ҬҺҖҙӥҴҤ

қҪ.

Ҿ҄ӥҴ

ҬүҜ

ҙҳӮ҉ҭңҖ 

ҬүҜҞӤҴқ҃ ҴҥӁҌӥ

Ҿҙ҆ӀқӀҧҤҷҬҴҥҬқҾҙҪ

ҬүҖ̓ ҧӥү҉҃ ҳҜңҴҗҥҒҴқҩҶҌҴҌҷҠ 

(̓ қ)
Ҟҧ 
(% )

ҥӥүҤҧҲ

ҩ̓ҴңҬӋҴҾҥӅҊ

1. ̓ ҕҲ҆ҥҺҪҴҬҗҥӨүҺҗҬҴҭ҃ҥҥң80 416 42 - - - -

2. ̓ҕҲҾҙ҆ӀқӀҧҤҷ҃ҴҥҾ҃ҫҗҥ80 166 17 - - - -

3. ̓ҕҲҾҙ҆ӀқӀҧҤҷ҆ҭ҃ҥҥңҪҴҬҗҥӨ80 291 29 - - - -

4. ̓ҕҲҾҙ̓ ӀқӀҧҤҷҬҹӆүҬҴҥңҩҧҌқ 80 431 43 - - - -

5. ̓ҕҲҜҥҶҭҴҥҚҺҥ҃ҶҊ 80 1,019 102 - - - -

6. ̓ҕҲҩҶҙҤҴҪҴҬҗҥӨҿҧҲҾҙ҆ӀқӀҧҤҷ80 318 32 - - - -

7. ̓ҕҲҩҶҪҩ҃ҥҥңҪҴҬҗҥӨ80 972 97 - - - -

8. ̓ҕҲҪҶҧҝ҃ ҥҥңҪҴҬҗҥӨ

9. ̓ҕҲҪҶҧҝҪҴҬҗҥӨ 80 336 34 - - - -

10. ̓ҕҲҬҘҴҝҳҗҤ҃ҥҥңҪҴҬҗҥӨ80 287 29 - - - -

11. ̓ ҕҲ҃ҴҥҿҙҠҤӨҜһҥҕҴ҃Ҵҥ80 99 10 - - - -

12 . ҆ҕҲҠҤҴҜҴҧҪҴҬҗҥӨ

ңҙҥ.ҚҳҏҜҺҥҷ 80 4,335 435 - - - -
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KPI 1.5 қҳ҃ҪҸ҃ҫҴңҷҞҧ҃ ҴҥҙҖҬүҜҢҴҫҴүҳ҉҃ҦҫҗҴңңҴҗҥҒҴқҬҴ҃ҧ ҭҥҹүҾҙҷҤҜҾҙӤҴ TOEIC 450 ̓Ҳҿққ҄ ҸӮқӂҝ 

              ҥӥүҤҧҲ - 60.84  ҊҴ҃ Ӥ̓ҴҾҝӥҴҭңҴҤ  ҾҠҶӆң҄ ҸӮқҥӥүҤҧҲ 50 ҊҴ҃ҝҷҙҷӆҞӤҴқңҴ

҆ҕҲ

(1)

Ҟҧ҃Ҵҥ

ҖӋҴҾқҶқ҉Ҵқ

ҝҷ 2568 

ҙҷӆҞӤҴқңҴ

(̓ қ)

ҿҞқ 

2569

қҪ.ңҷҞҧ҃ҴҥҙҖҬүҜ TOEIC җҳӮ҉ҿҗӤ 450 ̓Ҳҿққ ҄ҸӮқӂҝ
ҭҥҹүҾҙҷҤҜҾҙӤҴ

ҾҠҶӆң҄ ҸӮқҊҴ҃

ҝҷ 2568 
(2) 

қҪ.

ҬүҜ

ҞӤҴқ 

(̓ қ)

҆ҩҴң҃ӥҴҩҭқӥҴ

Ӂқ҃Ҵҥ

ҖӋҴҾқҶқ҉Ҵқ

ҾңҹӆүҾҙҷҤҜ

҃ҳҜҿҞқ 

(ҥӥүҤҧҲ)

(3) қҪ.

ҬүҜҞӤҴқ

ҾҠҶӆң҄ ҸӮқ

ҊҴ҃ҝҷҙҷӆ

ҞӤҴқңҴ

(̓ қ) 

(2) - (1)

Ҟҧ

҆ҶҖҾҝӅқ

ҥӥүҤҧҲ

(3)*100/

(1)

ҥӥүҤҧҲ

ҩ̓ҴңҬӋҴҾҥӅҊ
ҥӥүҤ

ҧҲ

҆қ

1. ̓ ҕҲ҆ҥҺҪҴҬҗҥӨүҺҗҬҴҭ҃ҥҥң25 50 38 10 26.32 -15 -60.00 -120.00 

2. ̓ҕҲҾҙ҆ӀқӀҧҤҷ҃ҴҥҾ҃ҫҗҥ29 50 44 4 9.09 -25 -86.21 -172.41 

3. ̓ҕҲҾҙ҆ӀқӀҧҤҷ҆ҭ҃ҥҥңҪҴҬҗҥӨ7 50 11 4 36.36 -3 -42.86 -85.71 

4. ̓ҕҲҾҙ̓ ӀқӀҧҤҷҬҹӆүҬҴҥңҩҧҌқ 12 50 18 5 27.78 -7 -58.33 -116.67 

5. ̓ҕҲҜҥҶҭҴҥҚҺҥ҃ҶҊ 17 50 26 7 26.92 -10 -58.82 -117.65 

6. ̓ҕҲҩҶҙҤҴҪҴҬҗҥӨҿҧҲҾҙ҆ӀқӀҧҤҷ29 50 44 12 27.27 -17 -58.62 -117.24 

7. ̓ҕҲҩҶҪҩ҃ҥҥңҪҴҬҗҥӨ87 50 131 38 29.01 -49 -56.32 -112.64 

8. ̓ҕҲҪҶҧҝ҃ ҥҥңҪҴҬҗҥӨ 6 50 9 1 11.11 -5 -83.33 -166.67 

9. ̓ҕҲҪҶҧҝҪҴҬҗҥӨ 27 50 41 8 19.51 -19 -70.37 -140.74 

10. ̓ҕҲҬҘҴҝҳҗҤ҃ҥҥңҪҴҬҗҥӨ12 50 18 6 33.33 -6 -50.00 -100.00 

11. ̓ ҕҲ҃ҴҥҿҙҠҤӨҜһҥҕҴ҃Ҵҥ2 50 3 - - -2 -100.00 -200.00 

12 . ҆ҕҲҠҤҴҜҴҧҪҴҬҗҥӨ 10 50 15 8 53.33 -2 -20.00 -40.00 

ңҙҥ.ҚҳҏҜҺҥҷ 263 50 398 103 25.88 -160 -60.84 -121.67 
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